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JIOKTOPaHT
N. ApabaeB arbiaaarsl KeIprbi3 MaMIIEKETTHK YHUBEPCUTETH
bumkex .

KbITAW MEHEH KBIPTBI3CTAHJATI'BI TYPUCTTHUK ATBIMJIAPIBIH KAHA
KEPEKTOOYY TYPUCTTEPIAUH XKXYPYM-TYPYMYHYH CAJIBIIITBIPMA
AHAJIN3HU

AHHoTanusl. Makana cajpllUThIpMa HM3WIIJIO6I'® apHAIraH, aHblH ajkarbiHga Keitait On
PecniyOonukaceinaars! skaHa Keipreiz PecriyOnukachiHIarsl TYpUCTTHK OyJIakTapAblH JHHAMUKACHI
’KaHa KEpEKTOeoUYJYK KYPYM-TYPYMYHYH ©3IeuellyKTepy TajjaHar. byn Makanaza dKu ©JIKeHYH
MYKH ’KaHa 3J1 apaliblKk TYpU3MIM MYHO316I'6H HErM3Iru OarbITTapblH, OIIOHON 3J1€ TYPUCTTEPAUH
HETM3TH TONTOPY ’KaHa ajJapblH apThIKUBUIBIKTAPbIH TAJIA00 MEHEH aleKTEHET. TypUCTTUK KbI3MaT
KOPCOTYYJIOPIe CypOO-TaJIallThl KajbINITaHABIPYYla dKOHOMHMKAJIBIK, MAaJaHUN KaHa CaHApUIITUK
(baxTopIIOpayH pOTyHa ©3reue KeHy Oypyiar. 3uingeeHyH KbIMBIHTHITBIHIA TYPU3MIN OHYKTYPYY
CTpaTervsyIapblHIa OJIYTTYY aWbIpMadbLIBIKTAp AaHbIKTANAbl: KbITalli TYpHCTTHK arsIMJIapiAblH
OyJlakTapbIHBIH JKOTOPKY JEHID3J/Ie AUBEPCH(PHUKALMACHIH jKaHAa caHApUOTEITHPYYHYH OnyTTyy
JEHID2JIMH KOPCOTYYe, OIoN 3¢ yuypaa KeIprel3ctaH 4er 3jauK TypHCTTEpAU TapTyyra >KaHa
SKOJIOTUSUIBIK TYPU3MJU OHYKTYpyYre OachiM kacooio. JKypry3yJreH cajbllUThIpMa TajJ00
KEpEKTOeOo KYPYM-TYpYMYHYH ©3reueilyTYH jKaHa TYPUCTTUK KbI3MAaT KOPCOTYY PpPHIHOTYHIArbl
aKTyaJ1yy TEHACHLUAIAPAbI 3CKE ajlyy MEHEH TYPUCTTHUK TAapMaKThl OPKYHIAOTYYHYH HETU3TH
OarsITTapblH aHBIKTOO YUYH HETH3 Oeper.

Herusru ce3gep: Typu3M, TYpUCTTHK arbIMJIapiblH OylakTapbl, KEPEKTO® KYPYM-TYpyMmy,
Ksrtaii, KeIprel3cTan, WUk TYpHU3M, 3J1 apalIbIK TYPU3M, SKOTYPH3M.
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JIOKTOPAaHT

KbIprei3ckuii rocyapcTBeHHbIN yHUBepcuTeT uMeHu M. ApabaeBa
r. bumkek

CPABHUTEJBHBIN AHAJIN3 TYPUCTUUYECKHNX NOTOKOB 1 MMOBEJIEHUSI
TYPUCTOB-IOTPEBUTEJIEN B KUTAE U KbIPTBI3CTAHE

AnHoTtanusi. CTaThs TMOCBAIICHA CPAaBHUTEIBHOMY HCCJICJIOBAHUIO, B paMKax KOTOPOTO
AQHATM3UPYIOTCS JIMHAMUKA TYPUCTUYECKMX HWCTOYHUKOB M OCOOCHHOCTH MOTPEOUTEIHCKOTO
noBenenus B Kwuraiickoit Hapomnoit Pecnybnmuke u  Keipreisckoit Pecnybnmuke. B pabote
paccMaTpuBalOTCA KIIIOYEBBbIE TEHICHIIUHM, XapaKTePU3YIOIIMEe BHYTPEHHUN W MEXIyHApOIHBIH
Typu3M B 00€HMX CTpaHaX, a TaKXe MPOBOJUTCS aHaJU3 OCHOBHBIX TPYII TYPUCTOB H UX
npennoureHuit. Oco0oe BHUMAaHHE YAENSETCS POIU HKOHOMUYECKUX, KYIbTYPHBIX U ITU(GPOBHIX
¢dakTopoB B (HOpMHpPOBaHHMH CHpOca Ha TYPUCTHUECKHE YCIYTH. B pesynbrare wuccienoBaHUS
BBISIBJICHBI CYIIECTBEHHBIC PA3IMUUs B CTPATETHUAX pa3BUTHS Typu3Mma: Kurtaik aeMoOHCTpUpyeT
BBICOKYIO CTEIICHb JUBEPCU(UKAIIMA NCTOYHUKOB TYPUCTCKUX IMOTOKOB M 3HAYUTEIBHBIN YPOBEHB
udpoBuU3aIUK, B TO BpeMs Kak KBIPrbI3cTaH KOHIEHTPUPYETCS HA MPHUBJICYCHUH HHOCTPAHHBIX
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TYPUCTOB UM PAa3BUTHUU DKOJOTMYECKOTO Typu3ma. [IpoBeleHHBIN CpaBHUTEIbHBIA aHaIU3

nNpeaoCTaBsICT OCHOBY JJid ONPCACIICHUS  KIIFOYCBBIX HaHpaBJICHI/Iﬁ COBCPUICHCTBOBAHUA

TYPUCTUYECKON OTpaciv, y4YUTHIBas cnenu(uky MmoTpeOUTENbCKOTO TOBEIACHUS M aKTyalIbHBIC

TCHACHIMUU HA PBIHKC TYPUCTHUYCCKUX YCJIYT.

KioueBble cjioBa: Typu3M, HCTOYHUKH TYPIIOTOKOB, TOTPeOUTENBCKOE MoBeneHne, Kuraii,
Keipreizcran, BHyTpeHHUM TYpU3M, MEXIYHAPOAHBIN TYpU3M, SKOTYPHU3M.
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Abstract. The article is devoted to a comparative study that analyzes the dynamics of tourist
sources and consumer behavior in the People's Republic of China and the Kyrgyz Republic. The paper
examines key trends in domestic and international tourism in both countries and analyzes the main
groups of tourists and their preferences. Special attention is given to the role of economic, cultural,
and digital factors in shaping the demand for tourism services. The study revealed significant
differences in tourism development strategies: China demonstrates a high degree of diversification of
tourist flows and a significant level of digitalization, while Kyrgyzstan focuses on attracting foreign
tourists and developing eco-tourism. The comparative analysis provides a basis for identifying key
areas for improving the tourism industry, taking into account consumer behavior and current trends
in the tourism services market.

Keywords: tourism, sources of tourist flows, consumer behavior, China, Kyrgyzstan,
domestic tourism, international tourism, ecotourism.

Introduction

The modern tourism industry plays a significant role not only in the economy, but also
contributes to cultural interaction, the rapprochement of regions and the development of international
relations. China and Kyrgyzstan have a significant tourism potential, but their tourism development
is characterized by differences that are determined by geographical location, the state of
infrastructure, socio-economic situation and the preferences of tourists [1, 3, 4, 8].

The purpose of this work is to compare the development of tourist flows and identify the
behavioral characteristics of tourists in China and Kyrgyzstan.

1. Trends in the formation of tourist flows

1.1 China

China is confidently leading the world as the region with the highest number of tourists. Since
the late 2000s, there has been a steady increase in the number of Chinese citizens traveling outside
the country. The most popular international tourist destinations include Southeast Asian countries,
European countries, North America, and Australia [2, p. 45-53]. This growth is driven by increased
household income, improved transportation networks, and simplified visa procedures with several
countries [1, p. 15-20].

According to the World Tourism Organization (UNWTOQO), Chinese tourists made over 150
million international trips in 2019, spending more than \$255 billion on them. Domestic tourism has
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also seen significant growth. For example, according to the Ministry of Culture and Tourism of the
People's Republic of China, the number of domestic trips reached 6.01 billion in 2019, an increase of
10% compared to the previous year [1, p. 15-20].

However, the COVID-19 pandemic has had a significant impact on the structure of tourist
flows. Between 2020 and 2022, international tourism among Chinese citizens decreased by 80-90%,
leading to an increase in domestic tourism [6]. At the same time, the preferences of travelers have
also changed, with an increased interest in short-term trips, eco-tourism, and cultural tours. The
Chinese government actively supports the development of domestic tourism by offering subsidies,
promotional campaigns, and improving the transportation accessibility of tourist destinations.

Special attention is being paid to the development of domestic tourism, with increasing
popularity of tourist routes in the provinces of Guangdong, Yunnan, and Sichuan. These regions are
renowned for their natural beauty, rich cultural heritage, and unique culinary traditions [1, p. 15-20].
Additionally, the digitalization of the tourism industry in China is a crucial factor in its growth, with
tourists actively using online services for booking accommodations, purchasing tickets, and planning
their itineraries, facilitating efficient information sharing and enhancing the overall service
experience [6, 9, 10].

The tourism industry in the Kyrgyz Republic is still in its early stages of development, relying
primarily on international demand. The geography of tourists covers the CIS countries, Europe, and
Turkey, with China becoming an increasingly significant source of visitors [3, p. 45; 7]. In 2023,
Kyrgyzstan is expected to receive 15-20% more tourists than in 2022, largely due to the growing
interest of Chinese travelers, who are attracted to iconic destinations such as Lake Issyk-Kul, the
capital city of Bishkek, and the picturesque gorges and national parks. The government provides
significant support for tourism development by implementing projects to improve transport
accessibility, build hotels and tourist complexes, and develop specialized routes focused on
environmental and cultural experiences [3, p. 45]. Kyrgyzstan has capitalized on its natural resources,
mountainous infrastructure, and the preservation of its unique national culture. While domestic
tourism is less developed due to economic and infrastructure constraints, it shows a positive trend of
growth, particularly during the summer months. Digital technologies, such as online booking and
social media promotion, are being actively implemented in the tourism sector. Analysis shows that
China and Kyrgyzstan are at different stages of tourism development [4; 12]. China has a stable
domestic and international tourist flow, a well-developed infrastructure, and a high level of
digitalization. In contrast, Kyrgyzstan is actively developing its international tourism sector,
attracting foreign tourists and gradually increasing domestic tourist flows. The formation of tourist
sources is influenced by the demographic characteristics and cultural traditions of each country. In
China, the growth of tourist flows is driven by increased household income and government tourism
support programs.

3. Consumer behavior of tourists in China

The behavior of Chinese tourists is a complex phenomenon that is influenced by economic
opportunities, cultural traditions, social values, and psychological preferences. This analysis has
identified the following key aspects:

Socio-cultural factors:

Chinese culture places a high value on collectivism and family values. This is reflected in
group travel, which helps to strengthen social bonds and makes travel more affordable by sharing
expenses.

Economic factors:
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Rising household incomes have expanded opportunities for international tourism. Chinese
tourists prefer comfort, opting for high-class hotels, organized tours, and insurance packages, and are
willing to pay for quality service and safety [1, p. 15-20; 6].

Psychological aspects:

Chinese tourists seek "value experiences” that include cultural activities, gastronomic tours,
and visits to historical sites. High levels of education and awareness contribute to the conscious
selection of tourism products [2, p. 45-53; 9].

Impact of digital technologies:

Online platforms have become the standard for booking trips, hotels, flights, and excursions.
Social media and experience-sharing apps influence expectations and route choices.

Seasonality and planning:

Travel peaks during national holidays (such as the Chinese New Year) and school vacations.
Tourists actively plan their trips in advance, creating a steady demand.

Impact of the COVID-19 pandemic:

Restrictions on international travel have led to an increase in domestic tourism. Tourists have
become more likely to choose short trips, eco-tourist routes, and cultural sites within the country [5,
6].

Tourist Consumer Behavior in Kyrgyzstan

Tourist behavior in Kyrgyzstan is characterized by several distinctive features:

1. Focus on unique experiences: The primary motivation for tourists is to gain emotional and
cultural insights. Popular destinations include ecotourism, mountain tourism, and participation in
national holidays and traditional rituals.

2. Financial constraints: Most tourists prefer budget-friendly accommodation and
transportation options due to limited income and a lack of a developed mass tourism market.

3. Hospitality and Local Service: The hospitality culture plays a significant role in shaping
the tourism experience. The local population actively participates in providing tourism services,
offering accommodations in private homes, guided tours, and artisan workshops.

4. Early Stages of Digitalization: Online booking and digital platforms are still in their early
stages of development. Tourists often rely on recommendations from friends, travel agencies, and
offline information [8].

5. Seasonality: The main tourist season is summer (June-August), when the weather is
favorable for outdoor activities. Winter tourism is still underdeveloped, although there is an
increasing interest in ski resorts.

6. Psychological aspects: Tourists value autonomy and adventure. The opportunity to "escape
from city life" and gain new experiences is an important factor [4, 12].

4. Conclusions and Recommendations

Conclusions

1. Features of the tourist flow: Tourism in China is characterized by a wide diversification of
its sources, covering both domestic and international destinations. In contrast, Kyrgyzstan focuses on
attracting foreign tourists, with a predominance of visitors from neighboring countries and China.

2. Tourists' behavioral preferences: Chinese travelers place a strong emphasis on comfortable
conditions, safety, and high-quality services. They actively use digital technologies when planning
their trips and strictly adhere to pre-planned itineraries. Kyrgyzstani tourists are known for their
interest in adventure and eco-tourism formats. They often opt for budget-friendly travel options and
appreciate the hospitality of local residents.
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3. Economic and cultural aspects: Differences in tourist behavior are related to the income
level of the population and the economic accessibility of recreation. Group trips are popular in China,
reflecting the traditional values of collectivism and family traditions. In Kyrgyzstan, individual and
adventure travel is prevalent, allowing for a deeper immersion in the country's natural and cultural
environment.

4. Seasonality and digital adaptation: Advanced digitalization in China ensures a more even
distribution of tourist traffic throughout the year through careful travel planning. In Kyrgyzstan,
tourist activity is primarily concentrated during the summer months, while the use of digital
technologies is still in its early stages.

Recommendations

1. For China:

- Actively develop domestic tourism routes with a focus on cultural and natural diversity to
compensate for the limitations of international travel.

- Continue integrating digital technologies such as virtual tours, mobile applications, and
feedback platforms to enhance the tourism experience.

- Focus on sustainable tourism by reducing the strain on popular attractions [6, 9, 10].

2. For Kyrgyzstan:

- Improve the infrastructure to attract foreign tourists by developing transport accessibility
and the quality of hotel services.

- Create digital platforms for booking and promoting cultural routes.

- Develop unique cultural and natural sites that attract tourists from all over the world [8].

- Promote ecotourism and adventure routes that meet the new trends of eco-friendly
recreation [4, 12].

3. For both countries:

- Strengthen marketing strategies taking into account the specific consumer behavior of
tourists.

- Implement joint programs for sharing experience and developing international tourist
routes.

- Create tourism products that meet the expectations of different age and social groups.

5. The economic and social impact of tourism

China

Tourism plays a key role in China's economy, providing:

- Jobs in the hotel, catering, transportation, and tour services sectors, supporting millions of
citizens.

- Economic development in regions, including less developed provinces, through domestic
tourism routes.

- A significant contribution to GDP, which exceeds 10% in some years, reinforcing the
strategic importance of the industry.

In addition, China actively uses cultural tourism as a soft power tool to promote its national
image abroad.
Kyrgyzstan

In Kyrgyzstan, tourism is becoming a growing economic factor with several positive effects:

- It contributes to the development of small businesses, including guesthouses, handicrafts,
and farms.
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- The influx of foreign visitors increases the income of the local population and stimulates
the development of key infrastructure.

- Government initiatives are aimed at extending the tourist season, which helps to reduce the
seasonal nature of the industry's revenues.

Ecotourism and cultural routes play a special role, strengthening the country's position as an
environmentally sustainable tourist destination and contributing to the socio-economic development
of local communities.

6 Environmental aspects and sustainable tourism

China

Increasing domestic tourism requires the integration of sustainable development principles:

- Visitor numbers in the most popular recreational areas are monitored to reduce the impact
on ecosystems.

- Ecological routes are developed and the development of "green” hotels is supported.

- Digital technologies are used to monitor the condition of natural sites and increase the level
of their protection.

Kyrgyzstan

Ecotourism in the country is becoming increasingly important:

- Unique mountainous territories are becoming a center of attraction for nature lovers and
outdoor enthusiasts.

- The infrastructure is gradually adapting to safe and environmentally friendly forms of
tourism.

- The local population is being trained in sustainable tourism principles, with a focus on
preserving natural heritage for future generations.

Psychological and sociocultural aspects of tourist behavior play an important role in shaping
travel experiences, influencing the preferences and expectations of tourists from different countries.

China

- Collectivism and social integration*: Chinese tourists often travel in groups, which is
influenced by their cultural traditions of collectivism.

- Value of experiences and self-realization*: Modern Chinese tourists seek high-quality
experiences and use travel as a means of demonstrating their social status.

- The influence of recommendations and social media*: The choice of a route is often
determined by reviews and recommendations provided in apps, blogs, or online platforms.

Kyrgyzstan

- The search for unique experiences and adventures*: Travelers actively seek out emotionally
charged experiences, including participation in national holidays and ethnic rituals.

- Hospitality and social connections*: The local culture of hospitality fosters a positive
perception of the country and leaves a lasting impression on tourists.

- Autonomy and independence*: The popularity of self-planning routes and active forms of
recreation is growing among travelers.

The impact of global trends on tourism in China and Kyrgyzstan

China

- Increased domestic tourism after the COVID-19 pandemic.

- Active development of digital services for convenient travel planning.

- Increased interest in eco-friendly routes and reduced pressure on popular tourist
destinations.
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Kyrgyzstan
- A growing number of international tourists, especially from China, the CIS countries, and
Europe.
- Progressive popularization of ecotourism and outdoor activities that align with sustainable
tourism trends.
- Expanding marketing strategies using social media and online platforms to promote tourism
brands.
Innovative approaches and technologies in the tourism sector
The modern tourism industry is actively implementing technological solutions to improve the
quality of services, enhance the convenience of planning, and tailor services to different groups of
travelers. The use of such technologies increases marketing efficiency, reduces costs, and improves
the overall tourism experience [5, 6].
China
China is at the forefront of integrating innovation into tourism. The main areas include:
1. *Big Data and Analytics*
- Using platforms to analyze tourist demand in order to predict flows and identify popular
destinations.
- Example: Alibaba and Tencent use data from ticket bookings, hotel stays, and online
searches to create personalized offers.
- Effect: optimizing the capacity of tourist sites, reducing the concentration of tourists on
popular routes, and increasing the profitability of the industry.
2. VR and AR technologies
- The ability to take virtual tours of museums, natural or historical sites before physically
visiting them.
- Example: Apps in Beijing and Xi'an offer VR tours of the Great Wall of China and the
Terracotta Army.
- Prospect: The development of educational tourism and the facilitation of access to cultural
sites for people with disabilities.
3. Mobile apps and platforms
- User-friendly solutions for booking tickets, hotels, and tours with social features such as
reviews, rating systems, and friend recommendations.
- Example: services like Ctrip, Meituan Travel, or Qunar integrate the functionality of
maps, payments, and travel information.
- Perspective: improving interaction with transport infrastructure within the concept of
"smart cities".
4. Al and chatbots
- Automated process of tour operators' consultations, individual recommendations, and
routes based on user preferences analysis.
- Example: Al assistants of platforms provide high-quality personalized service to tourists.
5. Eco-technologies and smart hotels
- Energy-saving systems, resource management, and environmental infrastructure in hotels
are becoming the norm [10].
- Example: Hotels in Shanghai are actively implementing automated conclusion
A comprehensive comparative study of the dynamics of tourist flows and consumer behavior
in China and Kyrgyzstan revealed both significant differences and common trends influenced by
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economic, cultural, and technological factors. China's tourism industry demonstrates a high degree of
diversification, well-developed infrastructure, extensive use of digital technologies, and a steady
demand for domestic travel. In contrast, Kyrgyzstan is focused on attracting foreign tourists, primarily
from China and the CIS countries, with a focus on ecotourism and adventure routes. However, the
country faces challenges related to limited infrastructure, seasonal tourism flows, and a lack of
digitalization.

An analysis of tourist behavior has shown that Chinese travelers prioritize comfort, safety,
group travel, and digital services. On the other hand, Kyrgyz tourists seek unique experiences,
independence, and interaction with local culture. Psychological factors, such as collectivism in China
and hospitality traditions in Kyrgyzstan, significantly influence consumer preferences.

An important element in improving the competitiveness of the tourism industry in both
countries is the introduction of innovative technologies, including Big Data, VR/AR, mobile
applications, and digital booking platforms. In China, this helps to optimize the management of tourist
flows at the domestic and international levels, reduce the burden on popular destinations, and promote
sustainable tourism. For Kyrgyzstan, digitalization and modern marketing tools contribute to the
promotion of unique natural and cultural attractions, increasing the number of foreign tourists, and
creating a new tourism product for the global market.

Effective tourism development requires a comprehensive approach that includes analyzing
consumer behavior, applying innovative technologies, adapting marketing strategies, and integrating
sustainable practices. China's experience in digitalization and tourism flow management can be
beneficial for Kyrgyzstan. Additionally, Kyrgyzstan's natural and cultural resources provide a
foundation for creating a competitive tourism product in the international arena. Implementing such
strategies will allow both countries to strengthen their positions in the tourism industry, improve the
quality of services, and meet the growing demands of modern travelers.
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